
Comms Business – The Road to Gigabit Britain 

Projects to upgrade broadband infrastructure are in full swing across the UK, with the government’s 

strategy and mission clear to see. This supplement will examine the progress made, the areas 

partners should be aware of over the coming years, and the opportunities the rollout offers resellers 

and MSPs. Detailed topic outlines are available below. 

Please email all submissions to: charlotte.hathway@markallengroup.com  

Submission deadline: Friday 29th July 2022 

 

We will be including articles around the below themes and are looking to written responses to the 

outlined questions. Please note, these questions are just a starting point. We are also keen to 

receive expert commentary on areas that are relevant but have not been directly covered by these 

initial questions. 

In addition to the below, we will also consider opinion pieces of 800 words. The copy must be 

exclusive to Comms Business, and we ask that you share a short synopsis before drafting to ensure it 

will be something we can include in the guide. 

 

ARTICLE ONE: The road to Gigabit Britain 

Connectivity is at the heart of the UK economy, and we are watching two milestone transitions – the 

move from FTTC to FTTP, as well as from 4G to 5G. This feature will discuss where we are on the 

road to Gigabit Britain. We are looking for comment and data to help us build an understanding of 

the progress made and the opportunities available to channel companies.  

• What progress has been made across the UK in the transition to FTTP and 5G? 

• How is Project Gigabit supporting this shift? 

• What are the key drivers impacting these projects?  

• How is the competition landscape changing amidst these transitions? 

 

ARTICLE TWO: Unleashing connectivity  

This article will discuss how channel partners are helping businesses and organisations across the UK 

to unlock the full potential of connectivity. 

• What does improved connectivity mean for the channel? 

• What connectivity solutions are in demand right now? 

• What opportunities are available to channel partners today? 

• Case studies of connectivity projects involving UK channel partners. 
 

ARTICLE THREE: Adapting to change 

This article will explore how channel companies can thrive on the road to Gigabit Britain, with 

discussion on how to adapt to the changes in the marketplace and developing competitive solutions. 

• What changes are you seeing in the market?  
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• What will the future of work look like? And what adaptions will the Channel need to make to 

provision the connectivity needed? 

• The support partners offer to their customers can vary widely; are customer expectations 

around support changing? What should partners consider including in their service and 

support offering?  

• How can channel companies ensure they have the right connectivity offerings within their 

portfolio to ensure they can win deals? How might they go about making changes to their 

offerings? 

• Are partner sales models changing? How?  

 

ARTICLE FOUR: IoT 

This article will examine what the UK’s shifting connectivity capabilities will bring to the Internet of 

Things market. 

• Will the road to Gigabit Britain open up IoT possibilities? How? 

• What challenges might emerge?  

• Is there anything to bear in mind as we prepare for the sunsetting of 2G and 3G? 

• How do you expect IoT projects to evolve? 

• Case studies of IoT projects involving the Channel. 

 

ARTICLE FIVE: Bringing consumers onboard 

Changing working patterns are blurring the boundaries between work and home. For channel 

companies providing connectivity services, this brings new locations into their remit. This article will 

discuss how channel companies can bring consumers onboard. 

• The channel has historically focused on providing connections into business parks and office 
complexes, why has the channel started serving home users? 

• What growth opportunities are there should channel companies target residential 
connections? 

• How can channel companies develop competitive offerings in this space? 

• Will support requirements change if channel providers offer business services in a residential 
environment? How? 

 

ARTICLE SIX: The future 

This article will discuss what lies ahead as we move towards a Gigabit future, and the role the 

Channel can play in helping turn possibilities into results. 

We will ask: 

• What do you expect the UK connectivity infrastructure to look like in 12 months’ time? How 

about five years’ time?  

• What big challenges need to be addressed to make Gigabit Britain a success? 

• What big trends do you expect to emerge as the connectivity infrastructure in the UK is 

upgraded? 


